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The Artist–Enterprise in the Digital Age: 1
Producent: Springer

temat: Archaeology, Human geography, Entrepreneurship, The arts: general issues, Cultural studies, SOCIAL
SCIENCE / Archaeology, SOCIAL SCIENCE, SOCIAL SCIENCE / Human Geography, Human Geography, BUSINESS
& ECONOMICS / Entrepreneurship, BUSINESS & ECONOMICS, ART / General, ART, General, SOCIAL SCIENCE /
Regional Studies, Regional Studies, Cultural Resource Management, Arts, Regional Cultural Studies,
HC/Geschichte/Altertum, HC, Geschichte, Altertum, HC/Geowissenschaften/Geografie, Geowissenschaften,
Geografie, HC/Wirtschaft/Betriebswirtschaft, Wirtschaft, Betriebswirtschaft, HC/Kunst/Allgemeines, Lexika, Kunst,
Allgemeines, Lexika, HC/Soziologie/Sonstiges, Soziologie, Sonstiges, Artistic creativity;Artists, artisans and
designers;Economic sustainability of artistic creation;Management of specific skills;New business models for
contents;landscape/regional and urban planning, Artistic creativity;Artists, artisans and designers;Economic
sustainability of artistic creation;Management of specific skills;New business models for contents;landscape, regional
and urban planning, ART / General, ART / Reference, Art/General, BUSINESS & ECONOMICS / Entrepreneurship,
Business & Economics/Entrepreneurship, POLITICAL SCIENCE / Public Policy / City Planning & Urban Development,
Political Science/Public Policy - City Planning & Urban Development, SOCIAL SCIENCE / Archaeology, SOCIAL
SCIENCE / Human Geography, SOCIAL SCIENCE / Regional Studies, SOCIAL SCIENCE / Sociology / General,
Social Science/Anthropology - Cultural & Social, Social Science/Archaeology, Social Science/Human Geography,
Social Science/Regional Studies, Social Science/Sociology - General, Archaeology, Cultural studies,
Entrepreneurship, Human geography, The arts: general issues, Archäologie, Humangeographie, Kulturwissenschaften,
Kunst: allgemeine Themen, Unternehmensführung, Unternehmertum / Start-ups, HC/Geowissenschaften/Geografie,
HC/Geschichte/Altertum, HC/Kunst/Allgemeines, Lexika, HC/Soziologie/Sonstiges, HC/Wirtschaft/Betriebswirtschaft,
Hardcover, Softcover / Geschichte/Altertum
wiążący: paperback
język: english, english, english
waga przedmiotu: 272 grams
strony: 212
słowo kluczowe tematu: Artistic creativity; Artists, artisans and designers; Economic sustainability of artistic creation;
Management of specific skills; New business models for contents; landscape/regional and urban planning, Artistic
creativity;Artists, artisans and designers;Economic sustainability of artistic creation;Management of specific skills;New
business models for contents;landscape/regional and urban planning, Japan, Non-Fiction, Sociology, TEXT
marka: Springer
kod unspsc: 55101500
kod podmiotu: NK, RGC, JBCC, AB, KJH, KJH, ART000000, ART025000, ART000000, BUS025000, BUS025000,
POL002000, POL002000, SOC003000, SOC015000, SOC053000, SOC026000, SOC002010, SOC003000,
SOC015000, SOC053000, SOC026000, HD, JFC, KJH, RGC, AB, 1662, 1553, 1581, 1729, 1783, 1553
grupa docelowa: General/trade
tom: 1



Producent Springer

Typ paperback

Waga 272 grams

Strony 212

Język angielski

Rok wydania 2018

ISBN 9784431567400

Seria Creativity, Heritage and the City

Liczba przedmiotów: 1
kolor: Red
waga opakowania przedmiotu: 1 pounds
wydanie: Softcover reprint of the original 1st ed. 2017
numer seryjny: 1
zewnętrznie przypisany identyfikator produktu: 4431567402, 9784431567400, 09784431567400
producent: Springer
tytuł serii: Creativity, Heritage and the City, 1
autor: Greffe, Xavier
gatunek muzyczny: Archaeology, Human geography, Entrepreneurship, The arts: general issues, Cultural studies,
SOCIAL SCIENCE, Archaeology, SOCIAL SCIENCE, Human Geography, BUSINESS & ECONOMICS,
Entrepreneurship, ART, General, SOCIAL SCIENCE, Regional Studies, HC, Geschichte, Altertum, HC,
Geowissenschaften, Geografie, HC, Wirtschaft, Betriebswirtschaft, HC, Kunst, Allgemeines, Lexika, HC, Soziologie,
Sonstiges, Archaeology, Human geography, Entrepreneurship, The arts: general issues, Cultural studies
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data premiery: 2018-06-07T00:00:01Z
data uruchomienia strony produktu: 2018-08-16T05:44:08.760Z

Parametry


	Artysta w Erze Cyfrowej: Wprowadzenie do Przemysłu Kreatywnego
	Opis

	The Artist–Enterprise in the Digital Age: 1
	Producent: Springer
	Parametry


