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e temat: Customer services, Sales & marketing, Anlage (finanziell) - Geldanlage, Customer Relationship Management -
CRM, Electronic Commerce - E-Commerce, Electronic Marketing - Online-Marketing, Service (Kundendienst),
Soziales Netzwerk, Verkauf, BUSINESS & ECONOMICS / Distribution, BUSINESS & ECONOMICS / E-Commerce /
Digital Marketing, Business & Economics / Customer Relations, Business & Economics / E-Commerce / Internet
Marketing, Business & Economics / Sales & Selling / General, ANF: Business and Management, Anlage (finanziell) -
Geldanlage, BUSINESS & ECONOMICS, BUSINESS & ECONOMICS / Customer Relations, BUSINESS &
ECONOMICS / Distribution, BUSINESS & ECONOMICS / E-Commerce / Digital Marketing, BUSINESS &
ECONOMICS / E-Commerce / Online Trading, BUSINESS & ECONOMICS / Sales & Selling / General, Big Data,
Business, Business & Economics/Customer Relations, Business & Economics/Distribution, Business & Economics/E-
Commerce - Online Trading, Business & Economics/Sales & Selling - General, Business/Economics, Consumer
Experience in sozialen Medien, Customer Centricity Buch, Customer Centricity Buch; Customer Experience
Management; Customer Journey; Gaming; metaverse; Consumer Experience in sozialen Medien; Neuromarketing
NLP; Big Data; Customer centric transformation; Design Thinking; Shared consumption Nachhaltigkeit; Customer
Experience, CX; Customer Experience, CX Umsetzung; Forschung Customer Experience, CX; Customer focus,
Kundenorientierung; Customer Experience, CX und Wachstum; Customer Experience, CX und Wettbewerb; Customer
Experience, CX und Erfolg; Kundenbindung, Kundenzufriedenheit, Kundenloyalitat, Customer Centricity Buch;
Customer Experience, CX; Customer Experience Management,; Customer Experience, CX Umsetzung; Forschung
Customer Experience, CX; Customer Journey; Customer focus, Kundenorientierung; Customer Experience, CX und
Wachstum; Customer Experience, CX und Wettbewerb,; Customer Experience, CX und Erfolg; Kundenbindung,
Kundenzufriedenheit, Kundenloyalitat; Gaming; Metaverse; Consumer Experience in sozialen Medien; Neuromarketing
NLP; Big Data; Customer centric transformation; Design Thinking; Shared consumption Nachhaltigkeit, Customer
Centricity Buch;Customer Experience, CX;Customer Experience Management,;Customer Experience, CX
Umsetzung;Forschung Customer Experience, CX;Customer Journey;Customer focus, Kundenorientierung;Customer
Experience, CX und Wachstum;Customer Experience, CX und Wettbewerb,;Customer Experience, CX und
Erfolg;Kundenbindung, Kundenzufriedenheit, Kundenloyalitat;Gaming;metaverse;Consumer Experience in sozialen
Medien;Neuromarketing NLP;Big Data;Customer centric transformation;Design Thinking;Shared consumption
Nachhaltigkeit, Customer Experience Management,, Customer Experience, CX, Customer Experience, CX
Umsetzung, Customer Experience, CX und Erfolg, Customer Experience, CX und Wachstum, Customer Experience,
CX und Wettbewerb,, Customer Journey, Customer Relations, Customer Relationship Management, Customer
Relationship Management - CRM, Customer centric transformation, Customer focus, Kundenorientierung, Customer
services, Design Thinking, Digital Marketing, Distribution, E-Commerce, E-Commerce - Online Trading, Economics,
Electronic Commerce - E-Commerce, Electronic Marketing - Online-Marketing, Forschung Customer Experience, CX,
Gaming, General, HC, HC/Wirtschaft/Management, HC/Wirtschaft/Werbung, Marketing, Hardcover, Softcover,
Hardcover, Softcover / Wirtschaft/Werbung, Marketing, Kundenbindung, Kundenzufriedenheit, Kundenloyalitét,
Kundendienst, Management, Marketing, Marketing und Vertrieb, Neuromarketing NLP, Non-Fiction, Online Trading,




Online marketing, Online marketing / Social media marketing, Online-Marketing, Online-Marketing / Social Media
Marketing, Optimieren, Sales & Selling, Sales & Selling - General, Sales & marketing, Sales and Distribution, Sales and
marketing, Service (Kundendienst), Shared consumption Nachhaltigkeit, Social Media Marketing, Soziales Netzwerk,
TEXT, Verkauf, Verstehen, Vertrieb und Marketing, Werbung, Marketing, Wirtschaft, metaverse, Online marketing,
Online-Marketing, Sales and marketing, Vertrieb und Marketing, HC/Wirtschaft/Management, HC/Wirtschaft/Werbung,
Marketing

e wigzacy: paperback

e jezyk: german, german, german

e waga przedmiotu: 467 grams

e strony: 292

e stowo kluczowe tematu: Customer Centricity Buch, Customer Centricity Buch; Customer Experience Management;
Customer Journey; Gaming; metaverse; Consumer Experience in sozialen Medien; Neuromarketing NLP; Big Data;
Customer centric transformation; Design Thinking; Shared consumption Nachhaltigkeit; Customer Experience, CX;
Customer Experience, CX Umsetzung; Forschung Customer Experience, CX; Customer focus, Kundenorientierung;
Customer Experience, CX und Wachstum; Customer Experience, CX und Wettbewerb; Customer Experience, CX und
Erfolg; Kundenbindung, Kundenzufriedenheit, Kundenloyalitat, Customer Centricity Buch; Customer Experience, CX;
Customer Experience Management,; Customer Experience, CX Umsetzung; Forschung Customer Experience, CX;
Customer Journey; Customer focus, Kundenorientierung; Customer Experience, CX und Wachstum; Customer
Experience, CX und Wettbewerb,; Customer Experience, CX und Erfolg; Kundenbindung, Kundenzufriedenheit,
Kundenloyalitat; Gaming; Metaverse; Consumer Experience in sozialen Medien; Neuromarketing NLP; Big Data;
Customer centric transformation; Design Thinking; Shared consumption Nachhaltigkeit, Customer Centricity
Buch;Customer Experience, CX;Customer Experience Management,;Customer Experience, CX Umsetzung;Forschung
Customer Experience, CX;Customer Journey;Customer focus, Kundenorientierung;Customer Experience, CX und
Wachstum;Customer Experience, CX und Wettbewerb,;Customer Experience, CX und Erfolg;Kundenbindung,
Kundenzufriedenheit, Kundenloyalitéat;Gaming;metaverse;Consumer Experience in sozialen Medien;Neuromarketing
NLP;Big Data;Customer centric transformation;Design Thinking;Shared consumption Nachhaltigkeit, Customer
Experience Management,, Customer Experience, CX, Customer Experience, CX Umsetzung, Customer Journey,
Customer focus, Kundenorientierung, Forschung Customer Experience, CX

e kod unspsc: 55101500

¢ kod podmiotu: BUS078000, BUS090010, BUS018000, BUS090010, BUS058000, 1784, 1785, KJSG, KJSG, KJS,
KJS, ANLA4000, CUST7200, ELEC3500, ELEC3600, SERV1500, SOZI2690, VERK0800, KJSU, KJS

e grupa docelowa: General/trade

e kolor: Yellow

e waga opakowania przedmiotu: 0.5 kilograms

e wydanie: 2024

e zewnetrznie przypisany identyfikator produktu: 365842172X, 9783658421724, 09783658421724

e producent: Springer Gabler

e gatunek muzyczny: Sales & marketing, Customer services, BUSINESS & ECONOMICS, E-Commerce, Digital
Marketing, BUSINESS & ECONOMICS, Customer Relations, BUSINESS & ECONOMICS, Sales & Selling, General,
BUSINESS & ECONOMICS, Distribution, HC, Wirtschaft, Werbung, Marketing, HC, Wirtschaft, Management, Online
marketing, Customer services, Sales and marketing

¢ Data publikacji: 2024-02-01T00:00:01Z

e numer wydania: 1

e pazwa przedmiotu: Customer Centricity: Innovative Unternehmenspraxis: Insights, Strategien und Impulse

e data premiery: 2024-02-01T00:00:01Z

e data uruchomienia strony produktu: 2023-06-10T03:54:06.850Z
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