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Relations, BUSINESS & ECONOMICS / Public Relations, Business & Economics / Business Communication /
General, Language Arts & Disciplines / Journalism, Language Arts & Disciplines/Journalism, Social Science / Media
Studies, ANF: Media Studies, BUSINESS & ECONOMICS, BUSINESS & ECONOMICS / Business Communication /
General, BUSINESS & ECONOMICS / Industries / Media & Communications, BUSINESS & ECONOMICS / Public
Relations, Business & Economics/Business Communication - General, Business & Economics/Public Relations,
Business Communication, Business Communication - General, Business communication & presentation, Business
communication and presentation, Businesskommunikation und -präsentation, Corporate Communication, Crossmedia
im Journalismus, Crossmedia im Journalismus; Crossmedia in der PR; Crossmedialer Wandel; Crossmediale Inhalte;
Medienkonvergenz; Storytelling in Journalismus und PR; Crossmedia-Kampagnen, Crossmedia im
Journalismus;Crossmedia in der PR;Crossmedialer Wandel;Crossmediale Inhalte;Medienkonvergenz;Storytelling in
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Journalismus - Journalist, Journalistik, LANGUAGE ARTS & DISCIPLINES, LANGUAGE ARTS & DISCIPLINES /
Journalism, Language, Language Arts & Disciplines/Journalism, Media & Communications, Media studies, Media
studies: internet, digital media and society, Media studies: journalism, Medien, Kommunikation, Medienkonvergenz,
Medienwissenschaft, Medienwissenschaft: Journalismus, Medienwissenschaften: Internet, digitale Medien und
Gesellschaft, Nachrichtenmedien, Journalismus, Verlagswesen, News media and journalism, Non-Fiction, Press &
journalism, Public Relations, SOCIAL SCIENCE, SOCIAL SCIENCE / Media Studies, Social Media, Social
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