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ECONOMICS / Business Ethics, BUSINESS & ECONOMICS / Industries / Retailing, BUSINESS & ECONOMICS /
Management, ANF: Economics, Allgemeines, Lexika, BUSINESS & ECONOMICS, BUSINESS & ECONOMICS /
Business Ethics, BUSINESS & ECONOMICS / Development / Economic Development, BUSINESS & ECONOMICS /
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ECONOMICS / Industries / Retailing, BUSINESS & ECONOMICS / Management, Business, Business &
Economics/Business Ethics, Business & Economics/Development - Sustainable Development, Business &
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social responsibility, Business ethics and social responsibility, Business/Economics, CSR, CSR; ethical fashion; green
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soziale Verantwortung, CSR, Verstehen, Volkswirtschaft - Volkswirtschaftslehre - Volkswirt, Wirtschaft,
Wirtschaftsethik, ethical fashion, green fashion, nachhaltige Mode, sustainability, sustainable design, sustainable
design; zero-waste; ökologische textilien; Sustainability; Ethical Fashion; Green Fashion; Nachhaltige Mode, zero-
waste, ökologische textilien, Business ethics and social responsibility, Einzel- und Großhandel, Management and
management techniques, Management und Managementtechniken, Retail and wholesale industries,
Unternehmensethik und soziale Verantwortung, CSR, HC/Philosophie/Allgemeines, Lexika, HC/Wirtschaft/Einzelne
Wirtschaftszweige, Branchen, HC/Wirtschaft/Management, Hardcover, Softcover / Wirtschaft/Management
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textilien
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