Fabryka Obrazow: Kultura Konsumpciji, Fotografia i
Przemyst Tresci Wizualnych

Indeks: 717345 Producent: Berg Publishers

Cena: 189.17 zt

Opis

The Image Factory: Consumer Culture, Photography and the
Visual Content Industry (New Technologies/New Cultures)
Producent: Berg Publishers

* wiagzacy: paperback

e waga przedmiotu: 64 grams

e marka: Berg Publishers

e kod unspsc: 55101500

¢ kod podmiotu: BUS002000, PHO021000, PHO005000, SOC002010, SOC052000, SOC026000, SOC002010,
SOC022000, SOC026000, KJSA, JBCC, KJSA, 27100, JFC, JHMC

e zewnetrznie przypisany identyfikator produktu: 1859736424, 9781859736425, 09781859736425

e producent: Berg Publishers

e tytut serii: New Technologies/New Cultures

e gatunek muzyczny: SOCIAL SCIENCE, Sociology, General

¢ Data publikacji: 2003-11-01T00:00:01Z

e pumer wydania: 1

e pazwa przedmiotu: The Image Factory: Consumer Culture, Photography and the Visual Content Industry (New
Technologies/New Cultures)

e data uruchomienia strony produktu: 2007-02-19T12:42:20-00:00

e temat: Sozialwissenschaften allgemein, Cultural studies, Social & cultural anthropology, ethnography, Business &
Economics/Advertising & Promotion, Photography/Commercial, Photography/Criticism, SOCIAL SCIENCE /
Anthropology / Cultural & Social, SOCIAL SCIENCE / Media Studies, SOCIAL SCIENCE / Sociology / General, Social
Science / Anthropology / Cultural, Social Science/Popular Culture, Social Science/Sociology - General, ANF: Society,
Advertising, Advertising & Promotion, Advertising - Social aspects., Advertising;Social aspects., Anthropology, Art and
industry, Business & Economics, Business & Economics/Advertising & Promotion, Commercial, Commercial
photography, Consumption (Economics) - Social aspects., Consumption (Economics);Social aspects., Criticism,
Cultural & Social, Cultural studies, General, Graduate, Kulturwissenschaften, Media Studies, Non-Fiction,
Photographic industry., Photography, Photography/Commercial, Photography/Criticism, Popular Culture, SOCIAL
SCIENCE, SOCIAL SCIENCE / Anthropology / Cultural & Social, SOCIAL SCIENCE / Media Studies, SOCIAL
SCIENCE / Sociology / General, Scholarly, Scholarly/Graduate, Social & cultural anthropology, ethnography, Social
Science/Popular Culture, Social Science/Sociology - General, Sociology, Sociology - General, Sozialwissenschaften
allgemein, TEXT, Visual sociology, Werbung, Advertising, Kulturwissenschaften, Werbung

e jezyk: english, english, english

e strony: 248

e stowo kluczowe tematu: Photography/Criticism

e grupa docelowa: Professional and scholarly

e format: illustrated




e tom:v.3

e Liczba przedmiotéw: 1

e waga opakowania przedmiotu: 0.83774804507084 pounds
e wydanie: lllustrated

e autor: Frosh, Paul

e data premiery: 2003-11-01T00:00:01Z

Parametry
Wydawnictwo Berg Publishers
llo$¢ stron 248

Data publikacji 2003-11-01
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