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e temat: Business innovation, Business strategy, Entrepreneurship, F u. E (Forschung und Entwicklung), Management,
Strategisches Management, Unternehmensfiihrung, Wissenschaft, BUSINESS & ECONOMICS / Entrepreneurship,
BUSINESS & ECONOMICS / Leadership, BUSINESS & ECONOMICS / Management, BUSINESS & ECONOMICS /
Production & Operations Management, BUSINESS & ECONOMICS / Strategic Planning, Business &
Economics/Production & Operations Management, ANF: Business and Management, BUSINESS & ECONOMICS,
BUSINESS & ECONOMICS / Entrepreneurship, BUSINESS & ECONOMICS / Leadership, BUSINESS & ECONOMICS
/ Management, BUSINESS & ECONOMICS / Motivational, BUSINESS & ECONOMICS / Production & Operations
Management, BUSINESS & ECONOMICS / Quality Control, BUSINESS & ECONOMICS / Research & Development,
BUSINESS & ECONOMICS / Strategic Planning, Betriebswirtschaft, Business & Economics/Entrepreneurship,
Business & Economics/Leadership, Business & Economics/Management - General, Business & Economics/Production
& Operations Management, Business & Economics/Strategic Planning, Business Innovation; Entrepreneurship;
Innovation Universitat St. Gallen; Innovationsforschung; Innovationsmanagement und Innovationsmethoden; Neue
Geschaftsmodelle, Business Innovation;Entrepreneurship;innovation Universitat St.
Gallen;Innovationsforschung;Innovationsmanagement und Innovationsmethoden;Neue Geschaftsmodelle, Business
Strategy and Leadership, Business innovation, Business strategy, Business/Economics, Entrepreneurship,
Entrepreneurship / Start-ups, Entrepreneurship; Innovation Universitéat St. Gallen; Innovationsforschung;
Innovationsmanagement und Innovationsmethoden; Neue Geschaftsmodelle, F u. E (Forschung und Entwicklung), HC,
HC/Wirtschaft/Betriebswirtschaft, HC/Wirtschaft/Management, Hardcover, Softcover, Hardcover, Softcover /
Wirtschaft/Management, Innovation Universitat St. Gallen, Innovation and Technology Management,
Innovationsforschung, Innovationsmanagement und Innovationsmethoden, Innovationsmanagement; Theorien,
Innovationsmanagement; Theorien/Konzepte/Strategien, Konzepte, Leadership, Management, Management &
management techniques, Management - General, Management and management techniques, Management:
Innovation, Management: leadership & motivation, Management: leadership and motivation, Motivational, Neue
Geschaftsmodelle, Non-Fiction, Production & Operations Management, Production & quality control management,
Production and quality control management, Quality Control, Research & Development, Research & development
management, Research and development management, St. Galler Management-Modell (SGMM), Start-ups, Strategic
Planning, Strategien, Strategisches Management, TEXT, Unternehmensfiihrung, Unternehmensfiihrung; Theorien,
Unternehmensfihrung; Theorien/Konzepte/Strategien, Unternehmertum, Unternehmertum / Start-ups, Verstehen,
Wirtschaft, Wissenschaft, Entrepreneurship / Start-ups, Management: Innovation, Unternehmertum / Start-ups,
HC/Wirtschaft/Betriebswirtschaft, HC/Wirtschaft/Management, Hardcover, Softcover / Wirtschaft/Management

* wigzacy: hardcover

e jezyk: german, german, german

e waga przedmiotu: 2.433 pounds

e strony: 558

¢ stowo kluczowe tematu: Business Innovation; Entrepreneurship; Innovation Universitat St. Gallen;




Innovationsforschung; Innovationsmanagement und Innovationsmethoden; Neue Geschaftsmodelle, Business
Innovation; Entrepreneurship; Innovation Universitat St. Gallen; Innovationsforschung; Innovationsmanagement und
Innovationsmethoden; Neue Geschéaftsmodelle, Business Innovation;Entrepreneurship;innovation Universitat St.
Gallen;Innovationsforschung;Innovationsmanagement und Innovationsmethoden;Neue Geschéaftsmodelle,
Business/Economics, Entrepreneurship; Innovation Universitat St. Gallen; Innovationsforschung;
Innovationsmanagement und Innovationsmethoden; Neue Geschéaftsmodelle, Neue Geschéaftsmodelle;
Entrepreneurship; Innovation Universitat St. Gallen; Innovationsforschung; Innovationsmanagement und
Innovationsmethoden; Business Innovation, Non-Fiction, TEXT

e marka: Springer

e kod unspsc: 55101500

¢ kod podmiotu: BUS025000, BUS071000, BUS041000, BUS087000, BUS063000, BUS087000, 1783, 1784, 1784,
KJH, KJD, KJH, FAAA5000, MANA1000, STRC0350, UNTE9000, WISS3000, KJD, KJC, KJH

e grupa docelowa: Professional and scholarly

e numer czesci: black & white illustrations, bibliograph

e kolor: White

e waga opakowania przedmiotu: 1.06 kilograms

e wydanie: 1. Aufl. 2016

e zewnetrznie przypisany identyfikator produktu: 3658071664, 9783658071660, 09783658071660
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e tytut serii: Business Innovation Universitat St. Gallen

e gatunek muzyczny: Business innovation, Business strategy, Entrepreneurship, BUSINESS & ECONOMICS,
Management, BUSINESS & ECONOMICS, Strategic Planning, BUSINESS & ECONOMICS, Leadership, BUSINESS &
ECONOMICS, Entrepreneurship, HC, Wirtschaft, Management, HC, Wirtschaft, Betriebswirtschaft, Business innovation,
Business strategy, Entrepreneurship
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