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Experiential Marketing: Integrated Theory & Strategic
Application
Producent: SAGE Publications Ltd

e temat: Sales & marketing, Sales & marketing, For higher / tertiary / university education, Textbook, coursework,
BUSINESS & ECONOMICS / Marketing / Direct, BUSINESS & ECONOMICS / Marketing / General, Business &
Economics/Marketing - Direct, ANF: Business and Management, Advertising, BUSINESS & ECONOMICS, BUSINESS
& ECONOMICS / Marketing / Direct, BUSINESS & ECONOMICS / Marketing / General, Branding, Branding
(Marketing), Branding Marketing, Brands and branding, Business, Business & Economics/Marketing - Direct,
Business/Economics, Cibles (Marketing), Customer Experience, Digital Marketing, Marketing Strategy; Customer
Experience; digital marketing; marketing strategy, Customer Experience; Digital Marketing; Marketing Strategy;
Experiential Marketing; Customer Experience Management; Event Marketing; Relationship Marketing; Integrated
Marketing Communications; Marketing Effectiveness; Marketing Measurement; Customer Relationship Management;
CRM, Direct, Direktmarketing, Direktmarketing / Telemarketing, Economics, For higher, For higher / tertiary / university
education, General, HC, HC/Wirtschaft/Werbung, Marketing, Marketing, Marketing - Direct, Marketing relationnel, Non-
Fiction, Reclame, Relationship marketing, Relationship marketing., Sales & marketing, Sales & marketing, Strataegie
de marque, TEXT, Target marketing, Target marketing., Telemarketing, Textbook, coursework, Werbung, Marketing,
Wirtschaft, Wirtschaft / Okonomie, tertiary, university education, Okonomie, Advertising, Brands and branding,
Direktmarketing / Telemarketing, HC/Wirtschaft/Werbung, Marketing

e wiagzacy: paperback

e jezyk: english, english, english

e waga przedmiotu: 408 grams

e strony: 232

¢ stowo kluczowe tematu: Customer Experience, Digital Marketing, Marketing Strategy; Customer Experience; digital
marketing; marketing strategy, Customer Experience; Digital Marketing; Marketing Strategy; Experiential Marketing;
Customer Experience Management; Event Marketing; Relationship Marketing; Integrated Marketing Communications;
Marketing Effectiveness; Marketing Measurement; Customer Relationship Management; CRM, Experiential
Marketing;Customer Experience;Customer Experience Management;Event Marketing;Relationship Marketing;Digital
Marketing;Integrated Marketing Communications;Marketing Strategy;Marketing Effectiveness;Marketing
Measurement;Customer Relationship Management;CRM

e kod unspsc: 55101500

e kod podmiotu: BUS043010, BUS043000, BUS043010, 4CT, 4TC, 1785, KJSA, KJSC, KJSJ, KJS, KJS

e grupa docelowa: Tertiary education

e numer czesci: 9781529742183

e waga opakowania przedmiotu: 0.404 kilograms

e wydanie: 1

e zewnetrznie przypisany identyfikator produktu: 1529742188, 9781529742183, 09781529742183




e producent: SAGE Publications Ltd

e autor: Leahy, Rose, Fenton, Pio, Barry, Holly

e zalecane wezly przegladania: 4192709031, 492559011, 467756, 425395031, 15095951031, 467752
e gatunek muzyczny: HC, Wirtschaft, Werbung, Marketing, Direktmarketing, Telemarketing

e Data publikacji: 2022-02-12T00:00:01Z

e numer wydania: 1

e nazwa przedmiotu: Experiential Marketing: Integrated Theory & Strategic Application

e data premiery: 2022-03-14T00:00:01Z

e data uruchomienia strony produktu: 2021-08-09T10:02:36.366Z
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