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Indeks: 724505 Producent: Routledge Kod producenta: 25 Line drawings, black and white; 32 Ta

Cena: 222.83 zł

Opis

Quantitative Research Methods in Consumer Psychology:
CONTEMPORARY AND DATA DRIVEN APPROACHES
Producent: Routledge

temat: BUSINESS & ECONOMICS / Advertising & Promotion, BUSINESS & ECONOMICS / Marketing / General,
BUSINESS & ECONOMICS / Public Relations, BUSINESS & ECONOMICS / Research & Development, BUSINESS &
ECONOMICS / Sales & Selling / General, Business & Economics / Marketing / Research, Business &
Economics/Marketing - Research, PSYCHOLOGY / Industrial & Organizational Psychology, PSYCHOLOGY /
Research & Methodology, Psychology/Research & Methodology, REFERENCE / Research, ANF: Psychology,
Advertising, Advertising & Promotion, BUSINESS & ECONOMICS, BUSINESS & ECONOMICS / Advertising &
Promotion, BUSINESS & ECONOMICS / Marketing / General, BUSINESS & ECONOMICS / Marketing / Research,
BUSINESS & ECONOMICS / Public Relations, BUSINESS & ECONOMICS / Research & Development, BUSINESS &
ECONOMICS / Sales & Selling / General, Business & Economics/Marketing - Research, Consumers - Psychology,
Consumers;Psychology., General, Industrial & Organizational Psychology, Marketing, Marketing - Research, Non-
Fiction, Occupational & industrial psychology, Occupational and industrial psychology, PSYCHOLOGY,
PSYCHOLOGY / Industrial & Organizational Psychology, PSYCHOLOGY / Research & Methodology, Psychological
methodology, Psychologische Methodenlehre, Psychology/Research & Methodology, Public relations, Quantitative
research, Quantitative research., REFERENCE, REFERENCE / Research, Research, Research & Development,
Research & Methodology, Research & development management, Research and development management,
Research methods: general, Sales & Selling, Sales & marketing, Sales and marketing, Sociology, TEXT, consumer
psychology; consumer research; Paul M. W. Hackett; Quantitative Research Methods in Consumer Psychology;
quantitative research methods; research methods; Alison Lawson; Amy Jauman; Cathrine V. Jansson-Boyd; Daniel P.
Hinton; David Longbottom; Or Shkoler; Tracey Platt; NN Model; Behavioural Perspective Model; Quantitative
Research; Ethical Buying; Data Set; Consumer Psychological Research; Mapping Sentence; SDR; Consumer
Behaviour Data; Item Set; Partial Order Scalogram Analysis; CHF Patient; AI Engine, Psychologische Methodenlehre,
Advertising, Occupational & industrial psychology, Psychological methodology, Public relations, Research &
development management, Research methods: general, Sales & marketing, Sociology
wiążący: paperback
język: english, english, english
waga przedmiotu: 590 grams
strony: 438
słowo kluczowe tematu: Non-Fiction, Psychology, TEXT, consumer psychology; consumer research; Paul M. W.
Hackett; Quantitative Research Methods in Consumer Psychology; quantitative research methods; research methods;
Alison Lawson; Amy Jauman; Cathrine V. Jansson-Boyd; Daniel P. Hinton; David Longbottom; Or Shkoler; Tracey
Platt; NN Model; Behavioural Perspective Model; Quantitative Research; Ethical Buying; Data Set; Consumer
Psychological Research; Mapping Sentence; SDR; Consumer Behaviour Data; Item Set; Partial Order Scalogram
Analysis; CHF Patient; AI Engine



Rodzaj produktu książka

Wydawnictwo Routledge

Język angielski

Format ilustrowana

Liczba stron 438

marka: Routledge
kod unspsc: 55101500
kod podmiotu: BUS002000, BUS043000, BUS052000, BUS108000, BUS058000, BUS043060, BUS043060,
PSY021000, PSY030000, PSY030000, REF020000, JMB, KJSA, JMJ, JMB, KJSP, KJMV6, GPS, KJS, JHB
grupa docelowa: General/trade
format: illustrated
numer części: 25 Line drawings, black and white; 32 Ta
waga opakowania przedmiotu: 0.63 kilograms
wydanie: Illustrated
zewnętrznie przypisany identyfikator produktu: 1138182729, 9781138182721, 09781138182721
producent: Routledge
autor: Hackett, Paul M. W.
gatunek muzyczny: PSYCHOLOGY, Research & Methodology, Psychologische Methodenlehre
Data publikacji: 2018-12-05T00:00:01Z
numer wydania: 1
nazwa przedmiotu: Quantitative Research Methods in Consumer Psychology: CONTEMPORARY AND DATA
DRIVEN APPROACHES
data premiery: 2018-12-05T00:00:01Z
data uruchomienia strony produktu: 2017-07-19T08:55:54.674Z
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