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gatunek muzyczny: Sales & marketing, Business communication & presentation, Management & management
techniques, Media studies, BUSINESS & ECONOMICS, Marketing, General, BUSINESS & ECONOMICS, Business
Communication, General, BUSINESS & ECONOMICS, Management, BUSINESS & ECONOMICS, Sales & Selling,
General, BUSINESS & ECONOMICS, Distribution, SOCIAL SCIENCE, Media Studies, HC, Wirtschaft, Werbung,
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temat: Business communication & presentation, Management & management techniques, Media studies, Sales &
marketing, Markenmanagement, Unternehmenskommunikation, BUSINESS & ECONOMICS / Business
Communication / General, BUSINESS & ECONOMICS / Distribution, BUSINESS & ECONOMICS / Sales & Selling /
General, Business & Economics / Management, Business & Economics / Marketing / General, Business & Economics /
Public Relations, SOCIAL SCIENCE / Media Studies, ANF: Business and Management, BUSINESS & ECONOMICS,
BUSINESS & ECONOMICS / Business Communication / General, BUSINESS & ECONOMICS / Distribution,
BUSINESS & ECONOMICS / Management, BUSINESS & ECONOMICS / Marketing / General, BUSINESS &
ECONOMICS / Public Relations, BUSINESS & ECONOMICS / Sales & Selling / General, Business &
Economics/Business Communication - General, Business & Economics/Distribution, Business &
Economics/Management - General, Business & Economics/Marketing - General, Business & Economics/Public
Relations, Business & Economics/Sales & Selling - General, Business Communication, Business Communication -
General, Business communication & presentation, Business communication and presentation, Business/Economics,
Businesskommunikation und -präsentation, Communication Studies, Corporate Communication, Distribution, General,



Autor Andrea Haug

Data publikacji 30 stycznia 2012

Rodzaj wydania miękka okładka

Strony 304

Język niemiecki

HC, HC/Medien, Kommunikation/Kommunikationswissenschaft, HC/Wirtschaft/Management, HC/Wirtschaft/Werbung,
Marketing, Hardcover, Softcover, Hardcover, Softcover / Wirtschaft/Werbung, Marketing,
Kommunikationswissenschaft, LANGUAGE ARTS & DISCIPLINES / Communication Studies, Language Arts &
Disciplines, Language Arts & Disciplines/Communication Studies, Management, Management & management
techniques, Management - General, Management and management techniques, Management und
Managementtechniken, Markenführung, Markenmanagement, Markenmanagement; Multisensual; Multisensuell; Public
Relations, Markenmanagement; Multisensual; Multisensuell; Public Relations; Unternehmenskommunikation,
Markenmanagement;Multisensual;Multisensuell;Public Relations;Unternehmenskommunikation, Marketing, Marketing -
General, Marketing und Vertrieb, Media and Communication, Media studies, Medien, Kommunikation,
Medienwissenschaften, Multisensual, Multisensuell, Non-Fiction, Optimieren, Public Relations, SOCIAL SCIENCE,
SOCIAL SCIENCE / Media Studies, Sales & Selling, Sales & Selling - General, Sales & marketing, Sales and
Distribution, Sales and marketing, Scholarly/Undergraduate, Sinne, Social Science/Media Studies, TEXT,
Unternehmenskommunikation, Verstehen, Vertrieb und Marketing, Werbung, Marketing, Western Europe, Wirtschaft,
Business communication and presentation, Management and management techniques, Medienwissenschaften, Sales
and marketing, HC/Medien, Kommunikation/Kommunikationswissenschaft, HC/Wirtschaft/Management,
HC/Wirtschaft/Werbung, Marketing
język: german, german, german
strony: 304
słowo kluczowe tematu: Business/Economics, Markenmanagement, Markenmanagement; Multisensual;
Multisensuell; Public Relations, Markenmanagement; Multisensual; Multisensuell; Public Relations;
Unternehmenskommunikation, Markenmanagement;Multisensual;Multisensuell;Public
Relations;Unternehmenskommunikation, Multisensual, Multisensuell, Non-Fiction, Public Relations,
Scholarly/Undergraduate, TEXT, Unternehmenskommunikation, Unternehmenskommunikation; Markenmanagement;
Multisensual; Multisensuell; Public Relations, Western Europe
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