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e temat: Communication studies, Cultural studies, Media studies, Political structure & processes, Sociology, Asia,
Political Science / General, SOCIAL SCIENCE / Ethnic Studies / Asian Studies, Social Science / Media Studies, ANF:
Media Studies, Allgemeines, Lexika, Asia, Asian Culture, Asian Studies, Asien, Chinese Culture and Society, Chinese
Economic Development, Chinese Journalism and Communications, Communication studies, Cultural & Ethnic Studies,
Cultural & Ethnic Studies - Asian Studies, Cultural studies, Ethnic Studies, General, HC, HC/Medien,
Kommunikation/Medienwissenschaft, HC/Politikwissenschaft/Allgemeines, Lexika, HC/Soziologie/Sonstiges,
Hardcover, Softcover, Hardcover, Softcover / Medien, Kommunikation/Medienwissenschatft,
Kommunikationswissenschaft, Kulturwissenschaften, Media Sociology, Media studies, Media studies: internet, digital
media and society, Medien, Kommunikation, Medienwissenschaft, Medienwissenschaften, Medienwissenschaften:
Internet, digitale Medien und Gesellschaft, Non-Fiction, POLITICAL SCIENCE, POLITICAL SCIENCE / General,
Political Communication, Political Science/General, Political structure & processes, Political structure and processes,
Politikwissenschaft, Politische Strukturen und Prozesse, Predictions for Chinese Politics, SOCIAL SCIENCE, SOCIAL
SCIENCE / Cultural & Ethnic Studies / Asian Studies, SOCIAL SCIENCE / Ethnic Studies / Asian Studies, SOCIAL
SCIENCE / Media Studies, Social Media, Social Media and Chinese Society, Social Media and Chinese Society; social
media and politics in Chinese Society; social media and economics in Chinese Society; Chinese Journalism and
Communications; Chinese Economic Development; Predictions for Chinese Politics; Chinese culture and society,
Social Media and Chinese Society;social media and politics in Chinese Society;social media and economics in Chinese
Society;Chinese Journalism and Communications;Chinese Economic Development;Predictions for Chinese
Politics;Chinese Culture and Society, Social Science/Cultural & Ethnic Studies - Asian Studies, Social Science/Media
Studies, Sociology, Sonstiges, Soziologie, TEXT, Verstehen, social media and economics in Chinese Society, social
media and politics in Chinese Society, Kommunikationswissenschaft, Kulturwissenschaften, Media studies: internet,
digital media and society, Medienwissenschaften, Medienwissenschaften: Internet, digitale Medien und Gesellschatft,
Political structure and processes, Politische Strukturen und Prozesse, Soziologie, HC/Medien,
Kommunikation/Medienwissenschaft, HC/Politikwissenschaft/Allgemeines, Lexika, HC/Soziologie/Sonstiges
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Communications, Non-Fiction, Predictions for Chinese Politics, Singapore, Social Media and Chinese Society, Social
Media and Chinese Society; social media and politics in Chinese Society; social media and economics in Chinese
Society; Chinese Journalism and Communications; Chinese Economic Development; Predictions for Chinese Palitics;
Chinese culture and society, Social Media and Chinese Society;social media and politics in Chinese Society;social




media and economics in Chinese Society;Chinese Journalism and Communications;Chinese Economic
Development;Predictions for Chinese Politics;Chinese Culture and Society, Sociology, TEXT, social media and
economics in Chinese Society, social media and economics in Chinese Society; Chinese Journalism and
Communications; Chinese Economic Development; Chinese Culture and Society; social media and politics in Chinese
Society; Social Media and Chinese Society; Predictions for Chinese Politics, social media and politics in Chinese
Society

e marka: Springer

e kod unspsc: 55101500

e kod podmiotu: POL0O00000, SOC008020, SOC052000, 1F, 1744, 1731, 1729, GTC, JBCC, JBCT1, JBCT, JBCT1,
JPH, JPH, JHB, GTC, JFC, JFD, JPH, JHB
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e gatunek muzyczny: Media studies, Sociology, Political structure & processes, Communication studies, Cultural
studies, SOCIAL SCIENCE, Media Studies, POLITICAL SCIENCE, General, SOCIAL SCIENCE, Ethnic Studies, Asian
Studies, HC, Medien, Kommunikation, Medienwissenschaft, HC, Soziologie, Sonstiges, HC, Politikwissenschaft,
Allgemeines, Lexika, Media studies: internet, digital media and society, Sociology, Media studies, Political structure
and processes, Communication studies, Cultural studies, Asia
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Wydanie Softcover reprint of the original 1st ed. 2017
llo$¢ stron 308

Waga produktu 435 grams
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