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Werbung, Marketing, Change Management;Customer Realtionship Management;Knowledge
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Knowledge Engineering; Komplexitat; Wissensmanagement, Change Management;Customer Realtionship
Management;Knowledge Engineering;Komplexitat;Wissensmanagement, Customer Realtionship Management;




Knowledge Engineering; Komplexitat; Wissensmanagement, Non-Fiction, Scholarly/Undergraduate, TEXT, United
States

e marka: Springer

e kod unspsc: 55101500

e kod podmiotu: BUS078000, BUS000000, BUS057000, BUS071000, BUS041000, BUS042000, BUS043000,
BUS101000, BUS058000, BUS063000, BUS057000, BUS071000, BUS041000, BUS042000, BUS043000,
BUS101000, BUS063000, 1786, 1784, 1785, 1786, KJ, KJ, KNP, KIM, KIM, KJS, KIMP, KNP, KJS, KJC, KJS,
BETR7500, MANA1000, MARK3600, KJ, KJC, KNP, KIM, KIMP, KNPR, KJS

e grupa docelowa: General/trade

e Liczba przedmiotéw: 1

e numer czesci: 9783642278952

e kolor: Yellow

e waga opakowania przedmiotu: 1.15 pounds

e wydanie: 2012

e zewnetrznie przypisany identyfikator produktu: 3642278957, 9783642278952, 09783642278952

e producent: Springer

e autor: Mescheder, Bernhard, Sallach, Christian

e gatunek muzyczny: Retail sector, Business & management, Management & management techniques, Business
strategy, Sales & marketing, Project management, BUSINESS & ECONOMICS, Industries, Retailing, BUSINESS &
ECONOMICS, Management Science, BUSINESS & ECONOMICS, Management, BUSINESS & ECONOMICS,
Strategic Planning, BUSINESS & ECONOMICS, Leadership, BUSINESS & ECONOMICS, Marketing, General,
BUSINESS & ECONOMICS, Project Management, HC, Wirtschaft, Einzelne Wirtschaftszweige, Branchen, HC,
Wirtschaft, Management, HC, Wirtschaft, Werbung, Marketing, Retail sector, Business and Management, Management
and management techniques, Business strategy, Sales and marketing, Project management

e Data publikacji: 2012-06-08T00:00:01Z

e pumer wydania: 1

e pazwa przedmiotu: Wettbewerbsvorteile durch Wissen: Knowledge Management, CRM und Change Management
verbinden

e data premiery: 2012-06-08T00:00:01Z

e data uruchomienia strony produktu: 2012-08-06T19:18:50.604Z

Parametry
llos¢ stron 271
Jezyk niemiecki
Waga 522 g
Wydanie 2012

Typ oktadki twarda




	Strategie Zysku: Łączenie Zarządzania Wiedzą, CRM i Zmian
	Opis

	Wettbewerbsvorteile durch Wissen: Knowledge Management, CRM und Change Management verbinden
	Producent: Springer
	Parametry


