el \/\/artosC Klienta w Planowaniu Strategii

Value Through

e Marketingowej

AM:

Indeks: 790946 Producent: Springer Kod producenta: 9781441948700

Cena: 449.60 zt

Opis

Creating Customer Value Through Strategic Marketing
Planning: A Management Approach
Producent: Springer

e temat: Sales & marketing, Management & management techniques, BUSINESS & ECONOMICS / Marketing /
General, BUSINESS & ECONOMICS, Marketing, General, BUSINESS & ECONOMICS / Management, Management,
HC/Wirtschaft/Werbung, Marketing, HC, Wirtschaft, Werbung, Marketing, HC/Wirtschaft/Management, Customer
Value;Marketing Tools;management;marketing;organization;planning;strategy, Sales and marketing, Management and
management techniques, BUSINESS & ECONOMICS / Advertising & Promotion, BUSINESS & ECONOMICS /
Customer Relations, BUSINESS & ECONOMICS / Management, BUSINESS & ECONOMICS / Marketing / General,
Business & Economics/Advertising & Promotion, Business & Economics/Customer Relations, Business &
Economics/Management - General, Business & Economics/Marketing - General, Management & management
techniques, Sales & marketing, Management and management techniques, Management und Managementtechniken,
Marketing und Vertrieb, Sales and marketing, Vertrieb und Marketing, HC/Wirtschaft/Management,
HC/Wirtschaft/Werbung, Marketing, Hardcover, Softcover / Wirtschaft/Werbung, Marketing

e wiagzacy: paperback

e jezyk: english, english, english

e waga przedmiotu: 238 grams

e strony: 154

e stowo kluczowe tematu: Business & Economics, Business/Economics, Customer Value; Marketing Tools;
management; marketing; organization; planning; strategy, Customer Value;Marketing
Tools;management;marketing;organization;planning;strategy, Non-Fiction, TEXT, ools; organization; strategy

e marka: Springer

e kod unspsc: 55101500

¢ kod podmiotu: KIM, KIM, KJS, KJS, KJS, BUS002000, BUS018000, BUS041000, BUS043000, BUS002000,
BUS018000, BUS041000, BUS043000, KIM, KJS, 1784, 1785, 1785

e grupa docelowa: General/trade

e Liczba przedmiotéw: 1

e numer czesci: 9781441948700

e kolor: Yellow

e waga opakowania przedmiotu: 1 pounds

e wydanie: Softcover reprint of hardcover 1st ed. 2001

e zewnetrznie przypisany identyfikator produktu: 1441948708, 9781441948700, 09781441948700

e producent: Springer

e autor: Nijssen, Edwin J., Frambach, Ruud T.

e gatunek muzyczny: Sales & marketing, Management & management techniques, BUSINESS & ECONOMICS,
Marketing, General, BUSINESS & ECONOMICS, Management, HC, Wirtschaft, Werbung, Marketing, HC, Wirtschaft,




Management, Sales and marketing, Management and management techniques
e Data publikacji: 2010-12-03T00:00:01Z
e numer wydania: 1
e nazwa przedmiotu: Creating Customer Value Through Strategic Marketing Planning: A Management Approach
e data premiery: 2010-12-03T00:00:01Z
e data uruchomienia strony produktu: 2012-08-07T08:41:11.123Z

Parametry

Format Softcover
Number_of_pages 154
Language polski




	Wartość Klienta w Planowaniu Strategii Marketingowej
	Opis

	Creating Customer Value Through Strategic Marketing Planning: A Management Approach
	Producent: Springer
	Parametry


