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Krisenkommunikation in Tourismusorganisationen:
Grundlagen, Praxis, Perspektiven
Producent: Springer VS

e temat: Business communication & presentation, Communication studies, Media studies, Public relations, BUSINESS &
ECONOMICS / Public Relations, Business & Economics / Business Communication / General, Business &
Economics/Business Communication - General, Business & Economics/Public Relations, LANGUAGE ARTS &
DISCIPLINES / Communication Studies, Language Arts & Disciplines/Communication Studies, Social Science / Media
Studies, Social Science/Media Studies, ANF: Media Studies, BUSINESS & ECONOMICS, BUSINESS & ECONOMICS
/ Business Communication / General, BUSINESS & ECONOMICS / Public Relations, Business & Economics/Business
Communication - General, Business & Economics/Public Relations, Business Communication, Business
Communication - General, Business communication & presentation, Business communication and presentation,
Businesskommunikation und -prasentation, Communication Studies, Corporate Communication, General, Germany,
HC, HC/Medien, Kommunikation/Kommunikationswissenschaft, HC/Wirtschaft/Werbung, Marketing, Hardcover,
Softcover, Hardcover, Softcover / Medien, Kommunikation/Kommunikationswissenschatt,
Kommunikationswissenschaft, Krisen-PR, Krisenhandbuch, Krisenintervention, Krisenintervention; Krisenmanagement;
Krisen-PR; Krisenhandbuch; Krisenpravention, Krisenmanagement, Krisenmanagement; Krisen-PR; Krisenhandbuch;
Krisenpravention; Krisenintervention; Social-Media-Krisenmanagement; Reputationsmanagment; Tourismus,
Krisenmanagement;Krisen-PR;Krisenhandbuch;Krisenpravention;Krisenintervention;Krisenmanagement;Social-Media-
Krisenmanagement;Reputationsmanagment; Tourismus, Krisenpravention, LANGUAGE ARTS & DISCIPLINES /
Communication Studies, Language, Language Arts & Disciplines, Language Arts & Disciplines/Communication
Studies, Management, Media and Communication, Media studies, Medien, Kommunikation, Medienwissenschaften,
Non-Fiction, Public Relations, Reputationsmanagment, SOCIAL SCIENCE, SOCIAL SCIENCE / Media Studies, Social
Science/Media Studies, Social-Media-Krisenmanagement, TEXT, Tourismus, Verstehen, Werbung, Marketing,
Wirtschaft, Business communication and presentation, Businesskommunikation und -prasentation,
Medienwissenschaften, HC/Medien, Kommunikation/Kommunikationswissenschaft, HC/Wirtschaft/Werbung,
Marketing, Hardcover, Softcover / Medien, Kommunikation/Kommunikationswissenschaft

® wiazacy: paperback

e jezyk: german, german, german

e waga przedmiotu: 245 grams

e strony: 200

e stowo kluczowe tematu: Germany, Krisen-PR, Krisenhandbuch, Krisenintervention, Krisenintervention;
Krisenmanagement; Krisen-PR; Krisenhandbuch; Krisenpravention, Krisenmanagement, Krisenmanagement; Krisen-
PR; Krisenhandbuch; Krisenpréavention; Krisenintervention; Social-Media-Krisenmanagement; Reputationsmanagment;
Tourismus, Krisenmanagement; Krisen-PR; Krisenhandbuch; Krisenpravention; Krisenintervention;
Krisenmanagement; Social-Media-Krisenmanagement; Reputationsmanagment; Tourismus, Krisenmanagement;
Tourismus; Krisenhandbuch; Krisenpravention; Krisenintervention; Krisenmanagement; Social-Media-




Krisenmanagement; Reputationsmanagment; Krisen-PR, Krisenmanagement;Krisen-
PR;Krisenhandbuch;Krisenpravention;Krisenintervention;Krisenmanagement;Social-Media-
Krisenmanagement;Reputationsmanagment; Tourismus, Krisenprévention, Language, Non-Fiction, Social-Media-
Krisenmanagement, TEXT

e marka: Springer VS

e kod unspsc: 55101500

e kod podmiotu: BUS052000, BUS007000, BUS007000, BUS052000, LAN004000, LAN004000, SOC052000,
SOC052000, 1745, 1785, 1745, KJP, KJP, JBCT, KJP, GTC, JFD, KJSP

e grupa docelowa: College/University

e kolor: Yellow

e waga opakowania przedmiotu: 0.26 kilograms

e wydanie: 1. Aufl. 2018

e zewnetrznie przypisany identyfikator produktu: 9783658206277, 3658206276, 9783658206277, 09783658206277

e producent: Springer VS

e gatunek muzyczny: Media studies, Business communication & presentation, SOCIAL SCIENCE, Media Studies,
BUSINESS & ECONOMICS, Business Communication, General, HC, Medien, Kommunikation,
Kommunikationswissenschaft, HC, Wirtschaft, Werbung, Marketing, Media studies, Business communication and
presentation

e Data publikaciji: 2018-01-08T00:00:01Z

e numer wydania: 1

e nazwa przedmiotu: Krisenkommunikation in Tourismusorganisationen: Grundlagen, Praxis, Perspektiven

e data premiery: 2018-01-08T00:00:01Z

e data uruchomienia strony produktu: 2017-12-15T18:22:19.969Z

Parametry
Wydanie 1. Aufl. 2018
Liczba stron 200
Jezyk niemiecki
Waga 245¢g

Producent Springer VS
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