
Zarządzanie Marką: Kreowanie Znaczących
Marek
Indeks: 782592 Producent: Sage Publications Ltd. Kod producenta: 9781529616972

Cena: 275.84 zł

Opis

Brand Management: Co-creating Meaningful Brands
Producent: SAGE Publications Ltd

temat: Sales & marketing, Marketing, Marktforschung, For higher / tertiary / university education, Lehrbuch, Skript,
Textbook, coursework, für die Hochschule, BUSINESS & ECONOMICS / Marketing / General, Business &
Economics/Consumer Behavior - General, Business & Economics/Marketing - Research, ANF: Business and
Management, BUSINESS & ECONOMICS, BUSINESS & ECONOMICS / Marketing / General, Brand identity; Co-
creating brands; Collaborative branding; Brand storytelling; Brand purpose; Employee branding, Brand identity;Co-
creating brands;Collaborative branding;Brand storytelling;Brand purpose;Employee branding, Brands and branding,
Business, Business & Economics/Consumer Behavior - General, Business & Economics/Marketing - Research,
Business/Economics, Consumer Behavior - General, Economics, For higher, For higher / tertiary / university education,
General, Lehrbuch, Skript, Marken und Markenkonzepte, Marketing, Marketing - Research, Marktforschung, Non-
Fiction, Sales & marketing, TEXT, Textbook, coursework, für die Hochschule, tertiary, university education, Brands and
branding, Marken und Markenkonzepte
wiążący: paperback
język: english, english, english
waga przedmiotu: 771 grams
strony: 440
słowo kluczowe tematu: Brand identity; Co-creating brands; Collaborative branding; Brand storytelling; Brand
purpose; Employee branding, Brand identity;Co-creating brands;Collaborative branding;Brand storytelling;Brand
purpose;Employee branding
kod unspsc: 55101500
kod podmiotu: BUS043000, BUS016000, BUS043060, 4CT, 4TC, 4TC, 4CT, KJSC, KJSC, MARK3600, MARK7200,
KJS
grupa docelowa: General/trade
numer części: 9781529616972
waga opakowania przedmiotu: 0.747 kilograms
wydanie: Third
zewnętrznie przypisany identyfikator produktu: 1529616972, 9781529616972, 09781529616972
producent: SAGE Publications Ltd
autor: Beverland, Michael, Cankurtaran, Pinar
gatunek muzyczny: BUSINESS & ECONOMICS, Marketing, General, Marketing, Marktforschung, Marken und
Markenkonzepte, Marktforschung, für die Hochschule, Lehrbuch, Skript
Data publikacji: 2024-03-28T00:00:01Z
numer wydania: 3
nazwa przedmiotu: Brand Management: Co-creating Meaningful Brands
data premiery: 2024-03-28T00:00:01Z
data uruchomienia strony produktu: 2023-10-04T06:08:16.380Z



Wydanie Trzecie

Język angielski

Ilość stron 440

Waga 771 gramów

Data publikacji 2024-03-28
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