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temat: Media studies, Sales & marketing, Branding (wirtschaftlich), Electronic Marketing - Online-Marketing, Internet /
Politik, Gesellschaft, Marketing, Soziales Netzwerk, BUSINESS & ECONOMICS / E-Commerce / Digital Marketing,
Business & Economics / E-Commerce / Internet Marketing, Business & Economics / Marketing / General, Design /
Graphic Arts / Branding & Logo Design, SOCIAL SCIENCE / Media Studies, ANF: Business and Management,
BUSINESS & ECONOMICS, BUSINESS & ECONOMICS / E-Commerce / Digital Marketing, BUSINESS &
ECONOMICS / E-Commerce / Online Trading, BUSINESS & ECONOMICS / Marketing / General, Branding, Branding
& Logo Design, Branding (wirtschaftlich), Brands and branding, Business, Business & Economics/E-Commerce -
Online Trading, Business & Economics/Marketing - General, Business/Economics, DESIGN, DESIGN / Graphic Arts /
Branding & Logo Design, Design/Graphic Arts - Branding & Logo Design, Digital Marketing, E-Commerce, E-
Commerce - Online Trading, Economics, Electronic Marketing - Online-Marketing, Eventforschung, Eventforschung;
Messe; Online Marketing; Nachhaltigkeit; Live-Kommunikation; Veranstaltungsbranche; Hybride Events;
Eventmanager; Messeforschung; Events, Eventforschung;Messe;Online Marketing;Nachhaltigkeit;Live-
Kommunikation;Veranstaltungsbranche;Hybride Events;Eventmanager;Messeforschung;Events, Eventmanager,
Events, General, Graphic Arts, Graphic Arts - Branding & Logo Design, HC, HC/Medien,
Kommunikation/Medienwissenschaft, HC/Wirtschaft/Werbung, Marketing, Hardcover, Softcover, Hardcover, Softcover /
Wirtschaft/Werbung, Marketing, Hybride Events, Internet, Internet / Politik, Gesellschaft, Live-Kommunikation,
Management, Marken und Markenkonzepte, Marketing, Marketing - General, Media studies, Media studies: internet,
digital media and society, Medien, Kommunikation, Medienwissenschaft, Medienwissenschaften: Internet, digitale
Medien und Gesellschaft, Messe, Messe; Online Marketing; Nachhaltigkeit; Live-Kommunikation;
Veranstaltungsbranche; Hybride Eventmanager; Messeforschung; Events, Messeforschung, Nachhaltigkeit, Non-
Fiction, Online Trading, Online marketing, Online marketing / Social media marketing, Online-Marketing, Online-
Marketing / Social Media Marketing, Politik, Gesellschaft, SOCIAL SCIENCE, SOCIAL SCIENCE / Media Studies,
Sales & marketing, Social Media, Social Media Marketing, Social Science/Media Studies, Soziales Netzwerk, TEXT,
Veranstaltungsbranche, Verstehen, Werbung, Marketing, Wirtschaft, Brands and branding, Marken und
Markenkonzepte, Media studies: internet, digital media and society, Medienwissenschaften: Internet, digitale Medien
und Gesellschaft, Online marketing, Online-Marketing, HC/Medien, Kommunikation/Medienwissenschaft,
HC/Wirtschaft/Werbung, Marketing
wiążący: paperback
język: german, german, german
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Kommunikation; Veranstaltungsbranche; Hybride Events; Eventmanager; Messeforschung; Events,
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Graphic Arts, Branding & Logo Design, BUSINESS & ECONOMICS, E-Commerce, Digital Marketing, SOCIAL
SCIENCE, Media Studies, HC, Wirtschaft, Werbung, Marketing, HC, Medien, Kommunikation, Medienwissenschaft,
Brands and branding, Online marketing, Media studies: internet, digital media and society
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